the underlying semantic structure of personality conceptions and that four dimensions in the "other" subspace, orthogonal to Affect, were clearly interpretable, "affect-free" descriptive features of personalities. Possible applications of this model to other social and psychological research are discussed.
Tzeng (1975a) has argued that human perceiving and judging involves three major variables : unique characteristics of the individuals processing the information (individual differences), characteristics of the objects perceived and judged (signs or assigns of events, personalities, drugs, etc.), and the meaning systems (sets of semantic features) these individuals have de- veloped. The formation of the meaning components is historically dependent (i.e., the experience of the organism) on the other two variables-interaction of humans with objects (including other humans) in their environment.
Therefore the meanings of the same objects for different individuals will vary to the extent that their behaviors toward the objects have varied. This implies that the meanings of signs will reflect the idiosyncracies of individual learning experiences.
Due to different processes in formulating psychological dispositions, meanings of objects can further be dichotomized into two aspects-affective and denotative (Tzeng, 1975b) . According to Osgood (1971) , for survival in the evolutionary sense it is crucial for the human animal, as well as other higher organisms, to make different emotional (autonomic) (Osgood, Suci and Tannenbaum, 1957 (Osgood, 1971; Osgood, May and Miron, 1975 (Osgood, 1969) . Therefore, under the diversity of naturalistically elicited scales used, the E-P-A dimensions would appear to be the maximal number of affective components in the entire semantic space. They seem essentially identical to Wundt's three dimensions of feeling-pleasantness/unpleasantness, tension/relief, and excitement/quiet (Osgood, et al., 1975, Ch. 4).
Tzeng (1972) (Osgood, 1964 Osgood, et al.. 1975; (Tucker, 1966 For complete evaluation of the three-mode SD ratings (i.e., individuals, objects, and underlying psychosemantic criteria), the method described above was applied to the scale mode. The concept and subject modes factor matrices were obtained by principal components analyses with the concept mode solution rotated for interpretation by three rotational criteria: Varimax (Kaiser, 1958) , Oblimax (Saunders, 1961) . and the personal probability function solution (Tucker, 1970) . In order to investigate the influence of affective and denotative semantic attribution in the factorial clustering of both the concept and subject modes, the inner core matrix was first derived through Tucker's (1966) Downloaded from the Digital Conservancy at the University of Minnesota, http://purl.umn.edu/93227. May be reproduced with no cost by students and faculty for academic use. Non-academic reproduction requires payment of royalties through the Copyright Clearance Center, http://www.copyright.com/ 100,761, 13,840, 12,139, 7,094, 6,227, 5,721, 4,652, 3,935, 3,795, and (Tzeng, 1975a) .
For the first ideal subject, the Admiration-Affection and Popularity concept factors are extremely good (-~E) (Osgood, 1969; Lane, 1973; Tzeng and May, 1975; Osgood et al., 1975 (Brown, 1970) , the resultant factor structures of Aa' (i.e., the factor loadings of both markers and non-markers in the first three dimensions) can be used to examine the convergent validity (Campbell, 1960; Campbell and Fiske, 1959) cross-cultural personality differential data from other culture/sex groups-both males and females from Japan, Finland, England, and Belgium (Tzeng, 1975b (Hogenraad and Tzeng, 1976, Tzeng, 1975c (Tucker, 1966) , as demonstrated by the Finnish personality ratings, has high potential applicability to other subject and/or concept domains for better understanding of intra-and inter-cultural differences.
Implications for Other Measurement Techniques
The method developed here can be used in de- 
